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According to the Canadi-
an Radio-television and 
Te l e c o m m u n i c a t i o n s 
Commission (CRTC), 
every Canadian is entitled 
to broadband speeds of 
50mb/s download and 
10mb/s upload. However, 
there remains many chal-
lenges that impede 
broadband builders from 
achieving this universal 
standard. For example, 
the sheer size of Canada 
works to keep certain 
populations remote and 
increases the space 
between customers in 
select locations. Another 
hurdle is the population 
distribution, most Canadi-
ans are clustered around 
big cities, especially ones 
close to the U.S.A border. 
Close to 90% of Canadi-
ans live within a few hun-
dred kilometres of the 
American border, the 
other ~10% are spread 
across a massive area. It 
hasn’t been seen as a very 
sound business plan to 
connect rural users as 
they represent a very 
small portion of the popu-
lation; the FibreONE pro-
gram’s main goal is to 
assist in the development 
of rural broadband. 

The FibreONE program 
brings together some of 
the most trusted names in 
the telecommunications 
industry with Prysmian 
Group, Oldcastle Infra-
structure, Primex, Ma-
cLean Network Solutions, 
Clearfield, and Dura-Line 
joining forces. What this 
group offers to prospec-
tive builders is access to 
professional expertise 
and product lines that are 
used to build the best 
networks in Canada. 
Another challenge that 
Canada faces is the lack 
of builders with experi-
ence deploying localized 
networks. Oftentimes, 
this responsibility falls 
onto the municipal level 
where people in charge 
need to make the best 
decision for their constitu-
ents in areas that they 
may have never experi-
enced before. By starting 
the FibreONE program 
we hope to alleviate 
some of this pressure and 
connect builders to a 
trusted partnership. 

The future of networks in 
Canada appears to be 
headed for even further 
development. The Cana-
dian Government  

has committed billions of 
dollars to future deploy-
ments, mostly to further 
increase rural access and 
ensure no grey zones 
throughout the country. 
As more devices need to 
be connected to a net-
work, for work, for school, 
or otherwise, the demand 
to upgrade these net-
works will continue to 
grow. Perhaps in the 
future the minimum 
speed goals that the 
CRTC sets will increase, 
the number of providers 
in an area may be man-
dated, and the number of 
ancillary services offered 
by an ISP will increase. 
Overall, the digital divide 
in Canada isn’t just wide, 
it’s a chasm, and the 
FibreONE program is 
trying to play a small part 
in increasing access to 
rural broadband for all 
Canadians to enjoy. 

FibreONE’s Impact 
in Canada





The Internet of Things 
(IoT) promises big chang-
es in the future, but, for 
now, the small changes 
that IoT has made to 
everyday life are most 
apparent. For example, 
anyone can unlock their 
house, adjust the room 
temperature, play music, 
and set reminders from 
the convenience of their 
apple watch. This is just a 
microcosm of what is to 
come and how many 
more devices will be con-
nected in the future. 
Imagine that in a few 
years every device in your 
house will be connected 
to a shared network, this 
could be a problem for 
signal and cable manage-
ment. By 2025, Statista 
estimated that there 
could be as many as 75 
billion devices connected 
to the internet worldwide. 

IoT has already taken the 
industrial space by storm, 
from connected offices 
and warehouses to ride-
sharing and delivery ser-
vices. However, IoT 
seems to be experiencing 
a slower burn in the resi-
dential space, a lot of the 
popularity has been from 
early adopters.

However, there are still 
preparations being made 
for IoT applications using 
an already accepted prac-
tice of panels in the 
home. Metal panels have 
been a staple of residen-
tial applications forever 
and now plastic media 
panels are going to be a 
staple moving forward. 
Plastic media panels are 
used to hold termination, 
signal, and connection 
points for Telephone, 
CATV, and cable 
modems, among other 
items. In modern cases, 
an ISP technician will 
know where your media 
panel is and take advan-
tage of it during a service 
call. Traditional electrical 
panels will still be used, of 
course, but plastic media 
panels will serve the 
growing need to hide 
connection points and 
increase network access.

The biggest advantages 
to a home having a media 
panel are the aesthetic 
value, and the central 
location for connections. 
The first advantage, aes-
thetics, serve as a clean 
and structured way for 
wires, modems, network  

switches, etc. to be 
housed in one central 
location. This will also 
allow for easy access and, 
just as importantly, 
upgrades to be made by 
a technician or resident. 
The second advantage, a 
centralized location, 
allows for a connection 
point that is convenient 
for network coverage to 
reach all parts of the 
home. Plastic is much 
better than metal as far as 
signal is concerned even 
metal file cabinets are 
seen as hinderance to 
wi-fi strength. In the 
future, there will likely be 
more access points as 
more devices are con-
nected and therefore 
homes may have one 
media panel per floor to 
increase signal strength 
throughout the premise. 

What types of media 
panels are out there? 
Primex offers media 
panels for all different 
residential applications. 
For example, they have 
panels that are installed 
during the construction 
phase, and others that are 
used to retrofit a space 
and mostly fit under 
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desks or mounted on a 
wall. They also come in 
myriad sizes that range 
form simple 21” solutions 
all the way to 63”. Most 
commonly, an electrical 
contractor will be brought 
in to install these panels 
and make an initial power 
connection. In 
multi-dwelling homes, 
one panel could be 
installed per unit. 

In the future, more devic-
es will need to connect to 
a local network to work as 
intended and therefore 
the need to hide away 
hardware in a convenient 
and centralized location 
will be realized. It has 
already started in 
Canada, with many new 
homes coming with 
media panels already 
installed. This trend will 
not slow down, as more 
homes are built, or retro-
fit, the demand for media 
panels will grow. 




